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Annex 5: 
Data on Product Purchasers

Product Marlboro Amber HeatSticks
Marlboro Green Menthol HeatSticks
Marlboro Blue Menthol HeatSticks
IQOS System Holder and Charger

IQOS 3 System Holder and Charger

FDA STN PM0000424-PM0000426, PM0000479 and PM0000634

Reporting Period March 1, 2021 to February 28, 2022

The Marketing Orders1 require submission of an Annual Report with a summary of how the 
marketing of the tobacco products continues to be appropriate for the protection of public 
health, including “[d]ata on product purchasers not previously submitted.” Pursuant to the 
relevant Letters of Authorization from Philip Morris Products S.A.,2 Altria Client Services 
LLC, on behalf of Philip Morris USA Inc., has previously submitted the requested product 
purchasers data in quarterly submissions.

1 This Annex is responsive to the April 30, 2019 Marketing Order for PM0000424-PM0000426 and PM0000479, 
and the December 7, 2020 Marketing Granted Order for PM0000634. We refer to both orders collectively here 
as the “Marketing Orders”.

2 Currently effective Letters of Authorization sent to FDA on October 23, 2019 and January 22, 2021, to authorize 
Altria Client Services LLC, to submit quarterly reports on behalf of PMP S.A.
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Table 2: Age of IQOS Device Purchasers
Base: Purchasers for which we have an associated age

Age Range Number of people % of all purchasers

21-24

25-29

30-39

40-49

50-59

60-69

70+

Unknown6

Table 3: IQOS Purchasers by Geography7

Base: All IQOS Purchases8,9

Age Range Number of people % of all purchasers

Atlanta Market

Richmond Market

Charlotte Market

N. Virginia Market

South Census Region

e-Commerce South Census Region 

6 While a consumer is always age verified upon engaging at one of our retail locations, age data has not been 
systematically captured and retained in all instances.
7 Retail purchaser geography is . E-commerce purchaser geography is  

.  Purchaser may not live in the market geography, however PM USA is only 
selling devices in the market geography.
8

9 During this Reporting Period E-commerce sales were geo-restricted to GA, VA, NC & SC (South Census 
Region).
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